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Democratic Hybridities:
A Model to Emphasize Struggles of Democracy and Media

Nico Carpentier

Grounded in a discourse-theoretical approach, this presentation locates democracy and the
democratic roles of media in a series of socio-political struggles, which render their meaning
contingent and hybrid. The object of the presentation is to investigate the consequences of
defining democracy itself, and its relationship to media, as object of socio-political struggles,
which raises questions about their core characteristics, their conditions of possibilities, the
areas of internal struggle and the external threats. Together, these elements, illustrated by
diverse examples, will form a model that will allow to place more emphasis on the hybridities
of democracy, media and their relationship.

Hybrid Media and Democracy in Post-authoritarian Indonesia
Masduki

This presentation revisits the debate surrounding the concept of hybridity through a case
study of the mass media ecosystem in the context of post-digital politics in Indonesia.
Hybridity will be examined not only from a technological perspective but also in light of the
shifting regulations and mass media ecosystem, strongly affected by the political climate in
post-authoritarian Indonesia. Theories on hybrid media systems, such as those proposed by
Chadwick (2017), along with insights on media transformation in post-colonial and post-
military contexts from scholars like Jakubowicz (2007), Voltmer (2012), and Tambini (2015),
will be reviewed with Indonesian context. Furthermore, the discussion on hybridity will
incorporate Jurgen Habermas’s theory of deliberative democracy to understand the digital
media landscape, which is often obscured by political disinformation. This presentation aims
to inspire media and political studies scholars, activists, and policymakers to reassess the
media architecture in Indonesia, which currently tends to affirm an authoritarian-neoliberal
model while neglecting a democratic media model.
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1A : Social Activism Through and in Hybrid Societies

The Emerging of Cancel Culture in Entertainment Industry: Case in Indonesia and
South Korea

Fatma Dian Pratiwi
UIN Sunan Kalijaga Yogyakarta
fatma.pratiwi@Quin-suka.ac.id

Prima Ayu Rizqgi Mahanani
IAIN Kediri

This article tends to analyse the emerging of cancel culture in entertainment industry
particularly in Indonesia and South Korea. While cancel culture refers to the community's
decision to withdraw support for a public consumption object or influencer if they violate
societal norms. The literature study approach is uses to explore important theoretical
references and challenges for further discussion. The finding of this study is that the intensity
and application of cancel culture significantly impacts the effectiveness of social control.
Netizens frequently use the term 'cancel culture' to dismiss opposing viewpoints. Further
research is needed in Indonesia to implement cancel culture and improve digital literacy
skills. This can serve as a deterrent to hate speech and provide social sanctions for public
figures who are cancelled by the community. Furthermore, there are significantly different
practice that occurs in Indonesia and South Korea. Cancel culture in Indonesia is still at a
very different level compared to the cancel culture that had previously emerged in the South
Korea. Cancel culture in Indonesia is still limited to submitting petitions online, and does not
have much of a different effect on public figures. In fact, many netizens take advantage of
this moment to upload insulting comments and involving parties who are not involved
directly with the character. In contrast to South Korea which is able to really implement
cancel culture and have a big impact for the character.

Keywords: cancel culture, social control, social sanction, Indonesia, South Korea.

The Role of Songs in Digital Activism and Social Work: A Case Study of the 'Labour
Song' Movement on TikTok

Ikhma Zurani, Genny Gustina Sari, Welly Wirman, Ringgo Eldapy Yozani
Universitas Riau
ikhma.zurani@lecturer.unri.ac.id

Songs have long been a powerful medium for expressing emotions, spreading messages,
and facilitating social change. They have the ability to resonate with individuals on a deep
level, evoking emotions and inspiring action. The 'Laboursong' movement on TikTok is a
prime example of the impact that songs can have in digital activism and social work. The
‘Labour' movement, which focuses on feminist issues and women's experiences within a
patriarchal society, has gained significant momentum on TikTok. Songs have played a
crucial role in spreading awareness about the movement and amplifying the voices of
women around the world. By sharing their experiences through song, women are able to
communicate their frustrations, challenges, and hopes with a global audience. Moreover,
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songs have allowed for the creation of a sorority among TikTok users, fostering connections
and solidarity. Adopting a social work perspective, a longitudinal analysis was performed of
the Labor movement on TikTok based on netnography, in conjunction with specific
algorithms. The results show the presence of sorority and homophily within the TikTok user
network, specifically focusing on the patterns and implications of echo chambers and filter
bubbles. The study found significant evidence of sorority and homophily within the TikTok
user network, indicating that users tend to associate and interact with others. The long
history and global impact of the labour movement have given rise to a new view of social
movements in the digital age. Through the promotion of feminism-focused principles on
social media, they must combat homophily and sorority in the global culture. It is vital for
practitioners to exhibit consciousness and take proactive measures in the global digital
domains to comprehend, contemplate, and advance social justice, equal rights, and the
empowerment of marginalized, susceptible, and oppressed individuals.

Keywords: digital activism, sorority, homophily.

Navigating the Social Landscape: Indonesian Brands, Pro-Palestine Advocacy, and
Consumer Response

Ibnu Darmawan
Department of Communication, Universitas Islam Indonesia
ibnu.darmawan®@uii.ac.id

Indonesia, with its large Muslim population and history of supporting Palestinian rights,
presents a unique context for examining how brands navigate sensitive social issues. This
research delves into how Indonesian brands leverage these platforms to deliver messages of
support for the Palestinian cause. The study investigates the specific types of content and
communication strategies employed in these campaigns. It analyzes their effectiveness in
resonating with Indonesian audiences, considering cultural sensitivities and preferred
communication styles. Furthermore, the research examines the potential impact of these
campaigns on brand equity and purchase intentions. Do consumers perceive brands taking
a pro-Palestine stance more favorably? Does this translate into increased purchase
likelihood? To provide practical guidance for brands considering social advocacy, the
research utilizes case studies of established Indonesian brands. By analyzing their digital
campaigns in detail, the study aims to identify best practices for delivering Pro-Palestine
messages on these platforms. This includes exploring how brands can effectively
communicate their support while remaining sensitive to cultural nuances and audience
demographics. Additionally, the research will examine the role of social media in amplifying
brand messages and influencing consumer behavior. Ultimately, the research seeks to
contribute valuable insights into the intricate relationship between brand activism, social
media engagement, and consumer response within the Indonesian market. This knowledge
will be particularly valuable for Indonesian brands navigating the dynamic social media
landscape and contemplating engaging in cause-related marketing, particularly when the
cause is a sensitive social issue.

Keywords: brand equity, purchase intention, social media marketing, pro-Palestine
advocacy, digital communication.
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Love vs. Principle: K-Pop Fans' Boycott of Idols and Controversial Products

Kusnul Fitria
Kajian Budaya dan Media, Universitas Gadjah Mada
kusnul.fitria@mail.ugm.ac.id

The conflict between Palestine and Israel has become a significant phenomenon involving
various social movements or humanitarian actions. The boycott of products allegedly
affiliated with Israel has become one of the social movements widely carried out, including in
Indonesia. This boycott action is undertaken by various groups, including K-pop fans. This
research highlights the dilemma faced by K-pop fans when their idols are involved as brand
ambassadors for controversial products, in this case, products allegedly affiliated with Israel.
The research is conducted qualitatively by tracing K-pop fans' activities related to the
boycott issue on social media, further deepened by digital ethnography. The results of this
study show that K-pop fans face a significant dilemma as they have to choose between their
beloved K-pop idols or the principles and values they uphold (Love vs. Principle). When their
idols become brand ambassadors for products allegedly affiliated with Israel, K-Pop fans
choose to boycott the products and the idols who become brand ambassadors as a form of
protest. One of the ways undertaken in this idol boycott action is by no longer following the
idol's social media accounts, both personally and as a group. The boycott movement carried
out by K-pop fans is essentially a form of their disagreement with business practices and
shows how social media can strengthen collective action as fans. It is undeniable that the
boycott action against beloved idols means fans have taken a stance that opposes the
support they should provide to the idols they admire. In the boycott actions carried out by K-
pop fans, especially boycotts against idols, the tension between fans' loyalty to the idol and
their commitment to personal principles as individuals is reflected.

Keywords: K-Pop fans, social actions, boycott.
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1B : Popular Culture and Hybrid Media

XKwavers as Third Space: Hybrid Identities of Hallyu-Muslim Community Fans

Rina Sari Kusuma
Communication Department, Universitas Muhammadiyah Surakarta
rk148@ums.ac.id

Religion and popular culture are often seen as a secular-spiritual binary. This view is too
simplistic and counterproductive to the interactions that can result from the combination of
popular culture and the Islamic religion. Religion and popular culture can function
simultaneously in a unique and independent metaphysical space. This research explores the
XKWavers community, an Indonesian Muslim fan community that focuses on K-Pop and
Korean dramas, as an example of cultural hybridity in the Indonesian context. Using Homi
Bhabha's third space theory and Marwan Kraidy's theory of cultural hybridity, this research
analyzes how the XKWavers community navigates complex cultural interactions in the global
cultural landscape. The research results show that XKWavers creates a "third space" where
the global culture of K-Pop and Korean dramas intersects with the local culture and Islamic
values of its members. This space allows for the creation of new cultural forms and practices
that are neither completely rooted in traditional Islamic culture nor completely aligned with
mainstream K-Pop fandom. XKWavers members negotiate their identities by blending
elements from both cultures to form a unique hybrid identity. This community also displays a
form of cultural resistance by challenging dominant narratives about what it means to be a
Muslim fan of global pop culture. XKWavers offers alternative representations and practices
that demonstrate its members' agency in defining their cultural and religious identities.
Through cultural exchange and dialogue, this community facilitates discussions that draw
parallels between themes found in K-Pop and Korean dramas and Islamic teachings. Overall,
this research highlight the complex, creative, and contested nature of cultural interactions in
an increasingly globalized world. The XKWavers community serves as an example of how
hybrid identities are negotiated and how creative resistance occurs in a dynamic cultural
landscape. These findings contribute to a more refined understanding of cultural hybridity,
particularly in the context of media and communication in Indonesia.

Keyword: Xkwavers, hallyu, Islam, fans, third space, hybrid identity.

"I had Post-Concert Depression": A Netnographic Study of Lucy Fans Community
Dynamics in a WhatsApp Group Post LUCY We Are Landing Jakarta 2024 Concert

Dimas Ramadhiansyah
Universitas Airlangga
dimas.rmdh28@gmail.com

This study investigates the community dynamics of Lucy fans within a WhatsApp group
following the “LUCY We Are Landing Jakarta 2024” concert. The research aims to examine
communication patterns and understand the concert’s role in strengthening community
bonds among fans. Utilizing a netnographic method with a qualitative approach, the study
observes interactions and behaviors in the WhatsApp group from January to June 2024.
The findings reveal that the concert significantly influenced fan interactions, leading to
increased engagement between group members based on shared interests. Broadly
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speaking, the “Post Concert Depression” phase experienced by fans lasted from 1 to 3
months after the concert, with interaction dynamics still related to the past event. Fans
expressed their ongoing connection to the concert atmosphere by sharing photos or videos
afterward. In the subsequent 4 to 6 months, the “Post-Concert Depression” phase gradually
diminished, giving way to more diverse communication dynamics. Topics shifted to sharing
information or news about the band LUCY, personal discussions among WhatsApp group
members, and other K-Pop or Korean band-related themes. This study underscores the
pivotal role of events like concerts or fan gatherings in nurturing a profound sense of
community and belonging among fans. It elucidates how shared experiences serve as
catalysts for fostering deeper connections and sustaining virtual fan communities over time.
In conclusion, the research elucidates how the "LUCY We Are Landing Jakarta 2024"
concert sparked intensified community dynamics within the WhatsApp group, underscoring
the impact of shared experiences in fostering cohesion within virtual fan communities. This
comprehensive exploration sheds light on the nuanced interplay between fan interactions
and shared experiences, offering insights into the dynamics of online fan communities in the
context of contemporary cultural phenomena.

Keywords: netnography, fan communities, WhatsApp group, virtual interactions, community
dynamics.

Understanding the Dark History of 1965 in Horror Films: A Study of Representation in
the Film Malam Para Jahanam

Khumaid Akhyat Sulkhan
Department of Communication, Universitas Islam Indonesia
khumaid.sulkhan@uii.ac.id

This study aims to analyze how the dark history of Indonesia in 1965 is dialogued in a horror
film entitled Malam Para Jahanam (2023) by Indra Gunawan. The political situation in 1965,
which gave rise to anti-communist discourse and was followed by mass killings in many
areas, has often been the setting for a movie. However, filmmakers who use horror genre as
an approach to narrating it are still very rare. Therefore, in this study, | would like to read
Malam Para Jahanam as a representation as well as an effort to re-present the history of 65
as a conflict that has never been resolved for the community, even though it has touched
several generations since the massacre of communists and those labeled communists took
place. Furthermore, this research will attempt to elaborate on whether the film presents a
counter-narrative to the New Order's version of history or is simply a film that exploits
sadism.

Keywords: representation, horror, film studies.
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Hybrid Islam: Popular Hijrah Among Gen Z

Maya Sandra Rosita Dewi, Dwi Nur L. Fithriya
UIN Sunan Kalijaga Yogyakarta
maya.dewi@uin-suka.ac.id

The phenomenon of hijrah promoted by celebrities has become a significant trend among
Generation Z. For this generation, hijrah plays a crucial role in shaping their identity, serving
as a symbolic movement that signifies their religious transformation. In this context, religion
is often viewed as a fashion statement, with the adoption of busana syar'i, characterized by
wide headscarves that cover the chest and loose-fitting clothing, becoming a key marker of
this change. This research explores the concept of Islamic hybridity, particularly in relation to
the hijrah movement among Generation Z in Yogyakarta, and investigates the sources they
refer to when embracing this concept. Utilizing a case study approach, data was collected
through interviews with Generation Z individuals in Yogyakarta who have undergone the
hijrah experience. Additional data was gathered through observation and documentation.
The findings reveal that digital media, especially social media, plays a pivotal role in the
hijrah process among Generation Z. Social media acts as a third space where Islamic
identity is constructed and expressed. A new form of Islamic identity is emerging within
Generation Z, characterized by religious hybridity, where multiple religious perspectives are
blended simultaneously. This hybrid religious identity is particularly evident in changes in
behavior, especially as they are reflected on social media platforms.

Keywords: Islamic hybridity, popular hijrah, Generation Z.
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1C : Crisis, Risk, and Disaster in Hybrid Cultures

An Understanding of the Informal Response, Culture, and Local Participation in
Disaster Management in Indonesia from the 2018 Lombok Earthquake

lkrom Mustofa
Environmental Engineering Department, Universitas Islam Indonesia
ikrommustofa@uii.ac.id

Qurrotul Ainiyah
Sekolah Tinggi limu Tarbiyah Al-Urwatul Wutsqo (STIT-UW)

Exma Mu’tatal Hikmah
Yayasan Generasi Cerdas lklim, Indonesia

This study aims to analyze the informal response, cultural influences, and local participation
within the framework of the decentralization system in disaster management, focusing on the
2018 Lombok Earthquake in Indonesia. Conducted as an exploratory case study, Lombok in
West Nusa Tenggara (NTB) Province was selected due to its significant losses from the
earthquake, which triggered responses from various actors, stakeholders, and the local
populace. Data were gathered through semi-structured interviews with 12 key informants
and an analysis of policy documents relevant to disaster management in Indonesia. Findings
reveal that governmental policies related to community empowerment played a crucial role
in shaping the local response. Establishing national disaster status was deemed important to
mobilize resources and coordinate efforts effectively. The study observed that local
contributions significantly improved after the 2018 Lombok Earthquake, with enhanced
response mechanisms and increased community participation compared to previous
disasters. However, the research identified pre-existing and post-disaster conflicts within the
local community, primarily due to resource allocation and differing priorities among
stakeholders. Cultural memories and religious beliefs in Lombok also significantly influenced
disaster mitigation and response, fostering communal solidarity and resilience. The affected
local population faced severe trauma, necessitating comprehensive trauma healing initiatives
to restore psychological well-being. An evaluation of the informal response highlighted both
strengths and areas for improvement, emphasizing the need for better coordination and
resource management. These findings underscore the critical need for strengthening local
capacities, enhancing coherence between different levels of government, and integrating
cultural and religious considerations into disaster management strategies to improve
response efficacy and community resilience.

Keywords: informal response, disaster management, Lombok earthquake, community
resilience, cultural memory.
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Digital Crisis Communication and Brand Sustainability: Analyzing the
#WhitelabApologize Movement on Social Media

Rona Rizkhy Bunga Chasana, Dian Purworini, Riski Apriliani
Universitas Muhammadiyah Surakarta
rrb608@ums.ac.id

This study examines how crisis information spreads on social media platforms and leads to
collective attitudes towards brands. The Whitelab brand's event with K-POP Idol in late 2022
was judge have some trouble. This sparked public outrage on Twitter (now X) and generated
the hashtag #WhitelabApologize. For brands, the failure to organize events and public
criticism on social media is a crisis. It will risk for brand reputation and even the sustainability
of the brand. This research uses a qualitative approach with social network analysis to
determine the social network around #WhitelabApologize and content analysis to analyze the
tendency of public opinion. Data collection from Twitter was carried out using Netlytic with a
focus on public opinion data that containing the hashtag #WhitelabApologize based on the
time range from November 7 to November 10, 2022. The time range is based on the crucial
date of the event. The results showed that: 1) hashtag-based social networks can be
classified as digital opinion movements (DMO); 2) Actors in this social network are driven by
individual K-Pop fans and fanbases of the idols; 3) The opinion is dominated by public
perception that leads to a counter attitude towards the brand. In this case, social media
provides public space as a process of opinion formation, collective action, including to
mobilize the activism. In contrast to previous research that found DMO more in political
conversations, this study found that crises that occur in non-political brands are also able to
move public opinion. This is also related to the activism that often appears in the world of K-
Pop fans, who are accustomed to moving collectively to achieve common goals. However,
this study was limited to extracting 10,000 tweets. Thus, it is possible for other tweets to go
undetected in this extraction.

Keywords: crisis communication, digital movement, public opinion, sustainability brand.

The Dynamics Communication of Government Public Relations in Implementing Public
Information Disclosure on Disasters in Areas Prone to Mount Marapi Eruptions

llham Havifi, Lusi Puspika Sari
llmu Komunikasi, Universitas Andalas
ilhamhavifi@soc.unand.ac.id

Communication plays a crucial role in reducing disaster risk in various situations by
achieving commonness — a shared understanding of disaster mitigation in planning,
recognition, and awareness of risks in disaster-prone areas. West Sumatra Province is
highly susceptible to disasters, necessitating disaster mitigation through effective
communication from the government to address the risk of communication failure with the
public in mitigating the impact of disasters. The West Sumatra Provincial Government, given
its location in a disaster prone area, requires a detailed and planned communication strategy
encompassing process, characteristics, and power relations to map out issues faced in
disaster mitigation. This strategy aims to produce vital information for the public through
dynamic communication managed by the government’s public relations office in accordance
with Law No. 14 of 2008 on Public Information Disclosure. This research focuses on
government public relations in nagari (village) areas prone to Mount Marapi eruptions. The
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research methodology involves qualitative case studies with a constructivist paradigm,
focusing on subjects such as government public relations officials in disaster-prone nagari,
PVMBG, BMKG, BNPB regional offices, media practitioners, disaster activists, and other
relevant stakeholders. The findings highlight the dynamics of government public relations
communication in managing public information disclosure in disaster-prone areas affected
by Mount Marapi eruptions. This enhances public trust, thereby minimizing the direct impact
on the community through effective governmental public relations communication. The
expected outcome of this research is to provide solutions for the government as an indicator
of disaster preparedness and response at the nagari level.

Keywords: government public relations, nagari, disasters, Marapi Mount eruptions.

The Crisis Communication Model Carried out by the Provincial Government of Bali in
Handling Criminal Cases of Foreign Tourists as an Effort to Maintain the Trust of the
World Community in Bali Tourism

Danar Kristiana Dewi
Universitas Terbuka
danar.dewi@ecampus.ut.ac.id

Bali is a very popular tourist province in the world. In 2023, there were 2.35 million foreign
tourists visiting Bali. This number will certainly have a significant impact on the community's
economy and Indonesia's image as a safe country that can be visited by foreign tourists.
However, the number of visits also has an impact on the problems that arise. The main issue
that is the focus in managing the tourism industry is the safety of tourist attraction locations
for visitors. In Bali Province, starting from 2021-2023, criminal acts against foreign tourists
have continued to increase every year. If this is not handled quickly, it will affect the world's
trust in tourism in Bali, which will certainly have a domino effect on the tourism potential and
economic welfare of the community. As a tourist destination, Bali has experienced several
tourism crises, ranging from the Bali bombing case in 2002 and 2005 to the Covid
pandemic. From the crisis that occurred, especially the covid pandemic 2020, Bali can still
stand tall as a tourist destination that is in demand by the world community. It is certainly
interesting to see how the crisis communication efforts made by the Bali provincial
government and related parties in dealing with this problem. The research method used is
descriptive qualitative case study. The result of this research is a Crisis Communication Plan
that can be used as a reference for handling crises in the future. The results of this research
are expected to contribute to other tourist areas that are developing and opening themselves
as international tourist destinations. Then, through this research is expected to be able to
support the development of crisis communication science, especially in the context of
tourism.

Keywords: crisis communications, tourism, crisis communication plan.
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1D : Communicating Space and Place in Cultural Hybridity

Smart & Creative Environments? Exploring the Role of Arts Data in Sustainability of
Smart Cities

Natalia Grincheva
LASALLE, University of the Arts Singapore
natalia.grincheva@Ilasalle.edu.sg

The rise of smart cities prioritizes data-driven approaches to enhance urban planning,
design, and management, fostering a more sustainable and livable environment. This shift
aligns with Smart Environment policies, which utilize technology to promote sustainable
practices like waste reduction, pollution management, and resource conservation, ultimately
building urban resilience. Within this framework, the role of arts and cultural institutions,
particularly museums, emerges as a vital yet underexplored aspect. My presentation will
explore how arts data, generated by cultural organizations and their audiences, can be
integrated into smart city governance for a more sustainable and culturally vibrant future.
Arts and cultural institutions, as stakeholders in enhancing urban ecology and well-being,
possess valuable data on visitor behavior, interests, and the impact of cultural experiences.
Moreover, they become important mediators connecting the municipal government with
citizens spreading awareness about the sustainable practices and technological impact on
urban life. Analyzing this data alongside traditional urban metrics can offer insights into
resident preferences and priorities related to green spaces, sustainable practices, and
community engagement. Looking at several case studies of integration arts stakeholders in
smart city policies, my presentation will examine how the smart cities leverage data from
museums and other cultural institutions. This analysis will reveal how arts data can be
utilized for co-designing and managing Smart Environments across various dimensions,
from green infrastructure initiatives to promoting sustainable behaviors. Ultimately, the
research aims to conceptualize the role of arts data in fostering a more sustainable, culturally
rich, and resilient urban environment, contributing to the well-being of its citizens. In this
way, my presentation will contribute to several important topics on the conference agenda,
including 1) environmental communication: the hybrid practices and the challenges, 2)
creative media ecosystem: visual culture and hybrid arts, as well as 3) communicating space
and place in urban hybrid culture.

Keywords: smart city, creative city, smart environment, sustainability, arts data, museums.

Values and Fears of the Europeans: Insights from a Horizon 2020 Project

Andrea Miconi
IULM University, Italy
andrea.miconi@iulm.it

The paper presents some results of the Horizon 2020 project EUMEPLAT - European Media
Platforms: Assessing Positive and Negative Externalities for European Culture. In particular,
we will focus on a wide-scale analysis of social media discussion in the ten countries
covered by the project: Belgium, Bulgaria, Czech Republic, Germany, Greece, ltaly,
Portugal, Spain, Sweden, and Turkyie. We selected the Facebook, YouTube and Twitter
public posts related to two major issues, gender and migration, and to the four most relevant
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topics based on the last available EuroBarometer reports: health, economic crisis and
recovery, European Union, and environment. In the latter case, we worked on the 720 most
impactl posts in terms of overall reaching, and we manually coded the contents. In the case
of gender and migration, we opted for a topic-modeling analysis of 10,000 posts randomly
selected, with a first manual annotation used to instruct the algorithm. We used the national
languages, as samples built on the scraping of English contents are easily biased towards a
specific part of the population. Based on the qualitative analysis of both the manually coded
and the topic-modeling research information, we will focus on two major indications. The
first one is the weakness of the properly European dimension, with a lack of people’s agency
and interest, which based on literature review can be framed in terms of vertical, rather than
horizontal Europeanization. Implications for European solidarity will be discussed. The
second aspect is the emergence of four main criticalities, related to agency, culture, values,
and fears. Social theory-wise, these variables can be framed by the opposition between
manifest and latent functions, as laid out by Robert Merton. According to Merton, in short,
manifest functions are “those objective consequences [...] which are intended and
recognized by participants in the system”; whereas the latent are not “intended”, and not
always recognized by the people. Manifest functions are characterized, and actually driven,
by people’s purposes; the manifest, are rather made visible by their consequences, without
social actors necessarily being in control of them. The overall equilibrium of the structure,
hence, is a measure of the balance between these two forces, what people are aware of,
and what people are not aware of: so that the “persisting cultural forms have a net balance
of functional consequences”, acting as a twofold source of stability for both individuals and
“society considered as a unit” (1949, 96, italics removed). As values and fears popped out as
the most relevant dimension in our semantic map, we will zoom into this aspect, and in its
connections with the weakness of a properly cross-European dimension in the supernational
online public sphere.

Keywords: Europeanization, values, qualitative research, European identity, social media.

Cultural Space and Place in China’s Smart Cities

Josephine Choi Hio lan
Independent researcher
josephinechoi16@gmail.com

China's approach to smart city development leverages a comprehensive technological
infrastructure. Embedded sensors, metering devices, and cameras are combined with big
data processing and Al analysis to optimise urban management and public spaces.
However, academic exploration of how cultural projects integrate within this framework is
lacking. This study aims to address this gap by investigating the topic of ‘smart cultural
space’ within China’s urban hybrid cultures. The Greater Bay Area, consisting of Hong Kong,
Macao and the municipalities of Guangzhou, Shenzhen, Zhuhai, Foshan, Huizhou,
Dongguan, Zhongshan, Jiangmen and Zhaoqing in Guangdong Province, is a prime example
of smart city development with a strong focus on cultural development. With its robust
economic growth, the Greater Bay Area has been actively promoting cultural development
and smart city initiatives since 2019. This plan extends to the development of cultural values,
the enhancement of cultural soft power, and the promotion of the creative industries, as
outlined in the ‘Outline Development Plan for the Guangdong-Hong Kong-Macao Greater
Bay Area’. This study aims to explore the Bay Area’s policies and practices regarding smart
cities and their progress in implementing cultural projects. The study will investigate key
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enabling technologies, particularly smart infrastructure, as exemplified in projects like OCT-
LOFT Creative Culture Park in Shenzhen and West Kowloon Cultural District in Hong Kong.
The study will compare the Greater Bay Area's cultural initiatives in smart city development
to evaluate its effectiveness and discuss the implications of China's smart city initiatives.
Through this study, we can facilitate the cultural development in Chinese smart cities,
provide useful references to arts and cultural managers, practitioners, and smart city
planners in other countries and regions, and promote the cultural development of cities.

Keywords: cultural space, cultural district, smart city, smart city planning, China.

Life is a Game: Scrabble Club Community in Inland Village

Martriana Ponimin Said
Fakultas llmu Komunikasi, Universitas Pancasila
martrianaps@univpancasila.ac.id

Hopes and dreams may be some of the things that encourage the younger generation to
progress and develop. When digital media and electronic devices are used by everyone in
everywhere, the presence of an activity that separates the digital world becomes inevitable.
However, an initiative was formed by a junior high school teacher in the interior of South
Kalimantan by inviting his students to play and practice Scrabble to improve their English
skills. In its development, the Kampung Inggris Borneo will be built as an umbrella for
Scrabble activities in the area. Giddens (1990) sees that globalization introduces a form of
interdependence in the world so that the distribution of global media products is not a threat.
However, it is a question of whether this learning effort is driven by the game setting that
comes from the United States, is there a strong urge to learn foreign games? How does the
locality approach in play and learning become a counterbalance to local identity? This study
uses a qualitative approach by exploring and describing the expectations, understanding,
and consumption models of participation in the Scrabble community, through interviews
with managers and students in Kampung Inggris Borneo, Tabalong Regency, South
Kalimantan. The results of the study show that the role of teachers as agents of knowledge
transformation and drivers of new habits is important. Scrabble as a subculture of games
can be present in the ability to remember foreign words. Consumption patterns are formed
when there is a need for learning and assessment outside of formal education.

Keywords: scrabble, subculture, media consumption.

Book of Abstracts | The 7t CCCMS 2024 13



7'""CC€ ) S2024

Conference on Communication, Culture and Media Studies

1E :Visual Culture and Hybrid Arts

Humor as Catharsis: An Analysis of Video Memes about Government Policy

Dyan Rahmiati
Universitas Brawijaya
dyanrahmi@ub.ac.id

This study examines the role of humor in the digital age, with a particular focus on internet
memes as a form of cathartic expression in response to government policies. The advent of
the internet has facilitated the emergence of internet memes as a powerful tool for political
discourse. Individuals are able to express their views and critique government policies in a
unique and often humorous manner through the use of memes. Users provide a humorous
and satirical counter-narrative to official directives and legislative measures, thereby serving
both as a prophylactic and as a catharsis for fear and anxiety. By examining a diverse array
of memes circulating on social media platforms, this research demonstrates how memes
function as a coping mechanism for the public, offering a means of processing and
expressing emotions in the context of uncertainty and precarity. They provide a form of relief
from the frustrations and anxieties associated with political decisions and governance. The
study emphasises the pivotal roles of memes in influencing public opinion and shaping
collective behaviour. By harnessing the power of humor and irony, memes can both mobilize
action and provide a sense of catharsis. Furthermore, the study considers the sociopolitical
context that give rise to these humorous digital artefacts, offering insight into the collective
psyche and the dynamics of contemporary political discourse. In conclusion, this research
demonstrates the importance oof humor as a means of social commentary and emotional
release, and highlights its capacity to cultivate community and resilience in the context of
political challenges.

Keywords: humor, video memes, government policies, coping mechanism, digital age.

The Ambivalence of the Internet and Technology upon the Comic Industry

Adhani Juniasyaroh Emha
Universitas Gadjah Mada
adhani.emha@mail.ugm.ac.id

The advent of the internet and technology has brought ambivalence to the comic industry.
On one hand, they provide consumers and comic enthusiasts with easy access to their
favorite comics without needing to visit bookstores. On the other hand, they have
exacerbated the issue of piracy. This piece outlines the distribution process of legal printed
and digital comics and reveals how comic piracy is perpetrated and proliferated, particularly
on internet-based platforms. Virilio (2006) posits that the trajectory of dromological
globalization is marked by a progressively violent, more interconnected history of mishaps
and that the creation or adoption of new technology inherently brings new forms of
accidents. In the context of the comic industry, the "accident” facilitated by the internet and
technology is piracy. This is where the ambivalence of the internet and technology becomes
apparent. Comic industries, especially those that operate online, have implemented
measures to protect their authors' works from piracy. For instance, Webtoon, a platform
created by Naver, has disabled the screenshot function on readers' devices, preventing
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them from capturing images of comics that could be misused. Despite these efforts,
technology continues to evolve, allowing scanlation groups (which scan, translate, and
distribute comics on websites) to circumvent these protections. This is not the extent of
comic piracy; there are Android applications designed to ‘steal’ scanlation groups' translated
comics and update them in real time, just as the websites do. Consumers can simply
download and install these apps from the Google Play Store to access thousands of online
comics for free. This technological advancement thus perpetuates the ambivalence of the
internet and technology in the comic industry by facilitating both access and piracy.

Keywords: ambivalence, comic, internet, technology, piracy.

Unveiling Undocumented Legacy: Visual Storytelling of Javanese in Suriname

Andi Ari Setiadi, Andi Imam Prakasa, Caron Toshiko Monica, Fajar Hadi Prabowo
Gueari Galeri
guearigaleri@gmail.com

Our visual project on the Javanese legacy in Suriname aims to voice the unspoken stories of
our ancestors who migrated from Java to Suriname between 1890 and 1939 under the
Dutch colonial regime. This research highlights the significant contributions of Javanese
migrants in preserving Javanese culture, building Suriname, and enhancing the Dutch
economy, despite receiving inadequate wages. In 1902, a mass rebellion by Javanese and
Indian workers at the sugar plantation and factory in Marienburg, Suriname, demanded fair
wages, resulting in a massacre. This project seeks to present these stories visually,
acknowledging the limited engaging visual accounts on this topic. Our residency in Suriname
allowed us to explore more the rich cultural history and heritage left by the Javanese
community, gathering stories, photographs, and other historical artefacts that vividly
illustrate their experiences and resilience. Upon our residency, our team is developing this
project into a photobook, exhibition, and documentary video, planned for publication in
August 2025, coinciding with the 50th anniversary of Suriname's independence and the
135th anniversary of Javanese immigration to Suriname. This multifaceted approach ensures
that these narratives reach a broader audience, fostering a deeper appreciation of this
important cultural legacy. This project will not only provide deeper insights into this history
but also enhance the understanding of the Javanese legacy in Suriname through a
compelling visual approach. By bringing these untold stories to light, we aim to contribute to
the global discourse on migration, colonial history, and cultural preservation, emphasizing
the enduring impact of the Javanese community in Suriname.

Keywords: migration, colonial history, cultural preservation, Javanese in Suriname.
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Visualise Me in Person: Personalization as Political Campaign Strategies on Instagram
in the Presidential Election Period 2024

Miftha Pratiwi, Rindang Senja Andarini, Yosi Arianti, Misni Astuti
Universitas Sriwijaya
mifthapratiwi@fisip.unsri.ac.id

Most studies on the formation of individual image visualisation focus on commercial
practices in the realm of political marketing to gain public support and focus on the text of
each platform. Image formation is the main key to attracting public attention and winning
public support (voters). This study focuses on how the three pairs of presidential and vice
presidential candidate use visual images in their self-presentation or personal branding on
Instagram during the 2024 presidential election in Indonesia. Instagram is an important
medium for building emotional relationships with followers and increasing credibility.
Candidates must implement the right strategy to form a self-image through personal
branding in the campaign to generate positive resonance with voters. This is done through
quantitative content analysis of 2542 Instagram posts by the three pairs of presidential and
vice presidential candidate during the campaign period. The findings show that visuals
identify 3 types of content categories and 12 specific themes in the formation of personal
branding. The 3 types of content categories are: style, competence, and standard. While the
12 specific themes include: skills, values, and principles; togetherness with community
leaders; self-appearance; religious activities; family orientation image; communication style;
uniqueness; culture; political campaigns; work as public officials; and achievements. The
study also found that the themes of interaction with the public, political campaigns, and
togetherness with community figures were the most dominant content uploaded by three
pairs of candidates for presidential and vice presidential candidates. Thus, image building
becomes a crucial strategy in gaining votes in presidential elections.

Keywords: personalization, political campaign, presidential election 2024, personal
branding.
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2A : Communication, Empowerment and Hybridity

Building Tolerance Character of High School Students in Jakarta with Learning Method
Based on Participatory Education Communication

Asima Oktavia Sitanggang, Djuara P. Lubis, Pudji Muljono, Firdanianty Pramono
Department of Communication Science and Community Development, IPB University
asimasitanggang85@gmail.com

Indonesia carries the slogan "Unity in Diversity" to instil the character of tolerance through
the third principle of Pancasila. However, in 2022, intolerance became one of the three
cardinal sins in Indonesian education. Setara Institute's report shows that the increase in
knowledge of tolerance among high school students is accompanied by an increase in
cases of active intolerance. Tolerance is a reflection of respect, acceptance, and
appreciation of differences in beliefs, cultures, expressions, and individual ways of life.
Research on tolerance education still focuses on improving cognitive aspects, while social
cognitive theory suggests that social learning involves dynamic and reciprocal interactions
between individuals, the environment and behaviour. Tolerance as the basic capital of
inclusive education and social stability can be supported by educational communication that
encourages student participation. The project-based learning method is considered effective
in developing students' intercultural competence and empowering them as agents of
change. The urgency of this research is that participatory educational communication
processes can reduce active intolerance and promote active tolerance. Photovoice as a
participatory action research method encourages participants to identify, represent and
raise social issues through photographs. The purpose of this study is to explain the learning
process using photovoice method in building tolerance character; explain students'
interaction with social environment (family, school, peers, and social media) that supports
tolerance character; and explain the results of photovoice learning that empowers students
to voice tolerance. This research uses a qualitative method with a participatory action
research approach to describe the results of learning observations with the photovoice
method, in depth interviews with students, and focus group discussions with related parties
to achieve the research objectives. It is expected that this method is able to change the
behaviour and character of students' tolerance cognitively, affectively, and conatively.

Keywords: photovoice, social cognition theory, tolerance, senior high school students.

The Hybridity of Digital and Traditional Media in Empowering Suburban Communities:
A Case Study in Priyan Village, Bantul

Sri Rahmawati
Department of Communication, Universitas Islam Indonesia
22321219@students.uii.ac.id

This study aims to explore how the hybridity of digital and traditional media can empower
suburban communities, particularly the youth in Priyan Village. This research analyzes how
the combination of digital media such as social media and instant messaging applications
with traditional media like face-to-face meetings and bulletin boards creates a synergistic
effect in communication and community empowerment. For instance, digital platforms are
used for planning and promoting community events, while traditional media help maintain
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personal connections and trust within the community. This blend ensures that all
demographic groups are engaged and informed, facilitating a more cohesive community
dynamic. Using qualitative methods including in-depth interviews and participatory
observation, the study finds that media hybridity strengthens youth participation in
community activities, enhances information access, and extends communication reach. The
youth in Priyan Village, despite living in a rural area, possess modern thinking and
development visions. They can integrate innovative ideas with cooperation from the adult
population, creating a productive synergy for village development. Additionally, the
application of prophetic communication principles within this hybrid approach reinforces
ethical and moral values in community interactions. This indicates that the hybridity of digital
and traditional media fosters a more dynamic and inclusive communication environment,
subsequently increasing community engagement and empowerment.

Keywords: media hybridity, empowerment, prophetic communication.

Smashing Barriers: Strengthening Supportive Social Network Communication for
Disabled Small to Medium Sized Enterprises

Fachmi Ibrahim, Djuara P. Lubis, Pudji Muljono, Dwi Sadono
Department of Communication Science and Community Development, IPB University
fachmi.ibrahim@apps.ipb.ac.id

This study investigates the relationship between disabled entrepreneur experiences
operating small to medium-sized enterprises (SMEs) and supporting social networks. The
study focuses on the particular obstacles and difficulties faced by disabled business owners
and emphasizes the value of creating social networks that are supportive in order to assist
in removing these obstacles and promoting effective communication. Emphasizes the value
of communication in building a feeling of community and promoting the sharing of
information and resources, whether it is between entrepreneurs and other stakeholders or
among members of the support network. We investigate how communication may empower
disabled entrepreneurs by transforming their lives. The main goal of this research is to better
understand how to use supportive social networks to remove the obstacles that have
historically prevented people with disabilities from participating in the entrepreneurial
environment. We uncover the nuanced ways in which communication strategies can be
tailored to foster inclusivity and accessibility within SMEs. Communication limitations
frequently make it difficult for disabled entrepreneurs to obtain resources, networking
opportunities, and market information. However, when equipped with adaptive technologies
and inclusive communication practices, these entrepreneurs demonstrate remarkable
resilience and innovation. The study highlights the importance of creating a supportive
ecosystem that not only acknowledges the unique contributions of disabled entrepreneurs
but also actively works to dismantle the systemic barriers they face. This conclusion argues
for a paradigm change in the way that disabled entrepreneurs in SMEs are viewed and
supported. It requires teamwork to improve lines of communication and create strong social
networks that are welcoming, empowering, and supportive of the development of disabled
entrepreneurs. Through this, we can truly smash barriers and pave the way for a more
diverse and dynamic business landscape.

Keywords: adaptive communication, disability empowerment, inclusive entrepreneurship,
SMEs accessibility, supportive social network.
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Digital Literacy and Digital Health Literacy of Health Workers in Indonesia

Nia Ashton Destrity, Fariza Yuniar Rakhmawati, Nisa Alfira
Universitas Brawijaya
nia.ashton@ub.ac.id

The development of communication technology has led to the proliferation of electronic
health information, presenting challenges for users in responding to this information.
Therefore, possessing skills in consuming and taking action on electronic health
information—referred to as digital health literacy (DHL)—is crucial for everyone, especially
health workers. In addition to the DHL concept, technological advancements that play a
significant role in all aspects of life, including the health sector, are also closely linked to the
concept of digital literacy. In recent years, viral content created by health workers on social
media has often been criticized as unethical and unwise. This phenomenon reinforces
previous studies indicating that health service staff have low levels of digital literacy.
Researchers assume that while health workers may have adequate skills in consuming
electronic health information, they lack the skills to utilize technology to produce ethical
content that respects individual privacy. Several studies on digital literacy and DHL among
health workers have been conducted. However, in Indonesia, there is still limited research on
the digital literacy and DHL levels of health workers. Thus, this research aims to assess the
digital literacy and DHL levels of health workers in Indonesia. Using an online survey method,
this study involved 387 respondents who are health workers in Indonesia. The findings
indicate that the majority of respondents demonstrated moderate levels of both digital
literacy and DHL. In terms of digital literacy, respondents scored higher on digital skills
indicators compared to digital competence. Regarding DHL, the majority of respondents
achieved the highest average scores on the operational skills indicator and the lowest on the
navigation skills indicator.

Keywords: digital literacy, digital health literacy, health worker.
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2B : Film, Multi-Platform Viewing, and Hybrid Media

Imprint of 'Hybridity' in Contemporary Indian Cinema: A Thematic Study of Imtiaz Ali's
Films

Rachna Sharma
Indian Institute of Mass Communication, New Delhi, India
rachnasharma.iimc@gmail.com

The Indian film industry is known to be the second largest in the world after Hollywood.
Although Indian cinema is more popular for ‘the musical drama’ of Bollywood, Indian cinema
has evolved into the present shape working throughout the historic journey that goes parallel
to the world. Be it the auteur like Satyaijit Ray, the Indian film movement known as ‘parallel
cinema’, or the superstar-based ‘formula’ films, Indian filmmakers have been experimenting
with film forms, format, language and technology. Today, when digital technology is
immersed in almost every media form including films, filmmakers are experimenting more
with the visual and cultural language embedded in the technology. Imtiaz Ali is one of the
contemporary filmmakers celebrated among young filmmakers for the same reason.
Throughout the two decades of his cinematic career, Imtiaz Ali has given some of the
masterpieces to the Indian Film industry that indicate the creation of a new ‘hybrid’ creative
culture. In this setting, the proposed study will explore the work of the writer-director, Imtiaz
Ali to find out different elements of hybridity in his films. A thematic analysis will be drawn to
observe the thematic patterns concerning the narrative structure, film formats, use of multi
media, genre, identities (hybridity of the characters), and distribution channels (in terms of
multi-media platform). A total of ten films (in Hindi language) written and directed by Imtiaz
Ali will be taken for analysis starting from his first feature film Socha Na tha (2005) to his
latest, Amar Singh Chamkeela (2024). The qualitative research, thus, aims to gain insight into
how the creative media ecosystem is forming a new film culture that is essentially hybrid, by
investigating the selected films from the ‘creative’ perspective taking cues from the set
theoretical underpinnings.

Keywords: Indian Cinema, thematic analysis, hybridity, Imtiaz Ali.

The Role of KDM Cinema in Facilitating Alternative Film Screenings and Discussions in
Yogyakarta

Olla Agustia Leriani
Universitas Dian Nusantara
ollaagustialeriani@gmail.com

This study examines the role of Klub DIY Menonton (KDM Cinema) in facilitating alternative
film screenings and discussions in Yogyakarta. As a community dedicated to film
appreciation, KDM Cinema provides a platform for cinephiles and independent filmmakers to
explore cinematic works that are seldom shown in mainstream cinemas. The study utilizes
qualitative methods, including in-depth interviews and participatory observation, to assess
the impact of community activities on its participants. KDM Cinema plays a crucial role in
introducing and promoting alternative films to the local audience. Through regular screenings
and interactive discussions, this community has successfully created a space for critical and
reflective dialogue on various social, cultural, and political themes depicted in these films.
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Community members report that these activities not only enhance their understanding of the
cinematic world but also encourage them to be more critical and appreciative of various
forms of cinematic expression. KDM Cinema also serves as a platform for local filmmakers
to showcase their work and receive constructive feedback from the audience. This enhances
the creative ecosystem in Yogyakarta and provides moral support as well as a broader
network for independent filmmakers. The success of this club in attracting diverse audiences
indicates significant interest in bold and innovative film content. KDM Cinema makes a
substantial contribution to promoting alternative film culture in Y ogyakarta.
Recommendations from this study include enhancing collaboration with educational and
cultural institutions to broaden program outreach, as well as developing initiatives to
increase community participation in these activities.

Keywords: Klub DIY Menonton, alternative film, film community, independent filmmaker.

Performing Longing: Gen Z's Digital Nostalgia in Indonesia

Aditya Adinegoro
Universitas Islam Indonesia
233210401 @uii.ac.id

Defiana Dewi Septiami
Kajian Budaya dan Media UGM
defiadewi@gmail.com

In today's digital era, Generation Z (Gen Z) individuals are embracing a unique form of
nostalgia, particularly for cultural elements from the 1980s and 1990s, despite never having
experienced these eras firsthand. This paper explores how Gen Z in Indonesia engages with
digital nostalgia, focusing on the performative nature of this phenomenon and its
implications for cultural identity and social interactions. Nostalgia, as we understood in this
context, is an act realized in performance, resonates deeply with the ways in which Gen Z
navigates digital spaces, emphasizing that nostalgia is not merely a passive sentiment but
an active enactment that unfolds through various forms of expression and engagement. The
purpose of this research is to delve into the performative practice of feeling and expressing
nostalgia for experiences and cultural artifacts that Gen Z has never directly encountered. By
examining nostalgia as a performative practice, the study aims to unravel the complexities of
how Gen Z in Indonesia constructs, reenacts, and negotiates their identities through
engagement with nostalgic content on social media. Additionally, the research seeks to
understand the emotional depth of this (digital) performative nostalgia as a concept of
longing, characterized by a desire to return to the past and comparison to the present.
Utilizing content analysis as the primary methodological approach, this study examines a
wide range of digital content, including social media posts, videos, and other forms of online
content. By critically analyzing the performative dimensions of nostalgia, this research
uncovers the underlying narratives, themes, and affective experiences associated with Gen
Z's engagement with nostalgia for eras they have never directly experienced. Additionally,
the study explores how digital platforms facilitate the expression and dissemination of
nostalgic content, shaping the ways in which Gen Z constructs their cultural identities and
connects with broader cultural narratives.

Keywords: nostalgia performance, digital nostalgia, Generation Z.
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The Use of VFX in Contemporary Indian Cinema

Hardeep Singh, Kamaljeet Kaur
University Institute of Media Studies, Chandigarh University
hs151204@gmail.com

Creative options have been immensely opened up for the production of a film owing to the
enhancement of Visual Effects (VFX) technology in films. The term VFX is extensively
deployed to almost everything that is associated with what the eyes can observe as a visual
manipulation. This study is presented to examine the VFX of filmmaking in Indian Cinema
from the three VFX firms. Sample data has been amassed by utilizing a cluster sampling
method and the researcher did a content analysis of robot 2. O and Zero movies of India.
The objective of this study is to scrutinize VFX, trends of VFX in the Indian Film Industry (IFl),
the role of VFX and sound effects in filmmaking, and the challenges faced by filmmakers
using VFX. Furthermore, the estimated growth trends of VFX and post-production in Indian
cinema between the years 2015 to 2022 have been examined and discussed. The estimated
growth rate of VFX and post-production achieved was the highest trend rate in the year
2022. The highest number of credits is achieved by the Bollywood films than the regional
films by examining the VFX to global pressure.

Keywords: visual effects, film industry, cinematography, Indian cinema, VFX techniques.
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2C : Hybrid Media and Cultural Production

Variations of Audiovisual Works in the Yugo Nakamura’s Spatial Environment “Audio
Architecture”

Kamil Lipinski
University of £6dz, Poland
lipinski_kamil@yahoo.com

The purpose of this article is to redescribe the exhibition entitled ‘Audio Architecture’
organized in the Design Sight Gallery between 29.06.2018 to 14.10.2018 within the
framework of collaboration between Keigo Oyamada (music) and Masamichi Katayama
